
The Value of  
Health 

Promotion 
in Ontario

We need a healthy population to face current and 
future crises, as outlined in the Chief Medical 
Officer of Health’s 2022 Annual Report (2).

Ontario is currently facing competing crises, 
including a healthcare crisis, an opioid 
epidemic, and crises related to mental 
health, homelessness, and climate change.
Health promotion can help mitigate 
these crises by preventing diseases and 
injuries, reducing health inequities and 
promoting health so that people thrive.

Health promotion 
is needed now 
more than ever

Local

could be prevented 
through the reduction 
of modifiable 
risk factors (1)

of CVD 
incidence

~65-90% 

Health Promotion Ontario 
recommends maintaining the current 

breadth and scope of health promotion 
work outlined in the Ontario Public Health 

Standards to ensure an on-going 
investment in health promotion.

For more information see the White Paper on the Value of  Health Promotion in OntarioLocal

Forge strong partnerships with 
diverse sectors to co-design 
effective programs

Provide leadership and support to 
committees and working groups

Provide high-quality evidence 
and expert review for 
policies and projects

Help mobilize populations 
and partners to achieve 
robust outcomes

Health promotion 
professionals (4) 

An ounce of prevention is worth a pound of 
cure. Health promotion interventions cost 
less than treating diseases and injuries.

Health promotion is
cost effective

from local public health 
interventions (3)

return on 
investment4:1 

Health promotion offers significant 
returns on investment in both 
the short- and long-term (3). 

For more information see the White Paper on the Value of  Health Promotion in OntarioLocal

http://healthpromotioncanada.ca/wp-content/uploads/2023/09/HPO-Value-of-Local-Health-Promotion-White-Paper.pdf
http://healthpromotioncanada.ca/wp-content/uploads/2023/09/HPO-Value-of-Local-Health-Promotion-White-Paper.pdf
http://healthpromotioncanada.ca/wp-content/uploads/2023/09/HPO-Value-of-Local-Health-Promotion-White-Paper.pdf
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